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Opinions, photographs and views published in Laghu Udyog Samachar
journal do not necessarily reflect the views of Ministry of Micro, Small
& Medium Enterprises or Government.

Harendra Pratap Singh
Chief Editor

Dr. Harish Yadav
Assistant Editor

MSME

TP YR

TN GHER &1 T8 Ah T

TEHR R HEd 7 o ad

2013-2014 R 2014-2015 =4

T ol & IT RN A1 foer €, 5 <9 o

THUHUHE o 9™ T ARRH i ael 9%

STl 3 Sl ! Tedeh oY R ThN oh
THTHTAE HATeE g fRan S g

gy oy fafad Sl o gl &
fere =afa safiEl ok S w1 W TR
qURE W qOpd fmar S ®1 39 SR g
aul o fu JThR 9ARE &1 STENH T
T feman T 21 R SR URE 1 e
T TR AR o T Sk B FWEN TR
F T T IR W H EY oW, B IR
1 To% TN T wEfed w1
T8 U8 3N 70 wiafsan 9 g9 e1avd S|

T feeett
26 faa=R, 2016

e
- g Ay et
AW A wd
farma strgem

Editorial Office : Advertising & Publicity Division
Office of the Development Commissioner (MSME)
Nirman Bhavan, New Delhi-110108
Phone & Fax : 011-23062219
Published by : Development Commissioner (MSME)
Ministry of Micro, Small & Medium Enterprises
Government of India, Nirman Bhavan, New Delhi-110108
www.dcmsme.gov.in

. Sk || Irechia



40 Yiars oF LAGHU Unyoc SAMACHAR

TIERT T HE

HT AT Ted Bl 7, S 3 9

W R e T R i @R

3R qEHR HF o @ 2 5 HIE STH

a1 @l FEe T SEeht Tl e

SHHT U I F i 9T SR Yeal- T

FE T TS E I P e

U&l 1 BIdl 81 Ueh QEhR 31k WUl i S 3l
2 3R Hehsl GUAl &l U@ o 2

TR 56 TEI R HT 8 a 39 I I
g@ =g S @1 fedt oft wia g & fog
i A1 HEA A G k1 =¥ fafws giskan
% AW W YUl ST ©, 99 ST hiE U Sd
Bt Y uTa R

TACHUHE oF TEE qEHRI &1 =991 ot
Tl TN Bl ¥ TIA 1 UGS SR UEdge
iR o 9 o@ fRd A [EhR ferr @
TEHR < oI 3R &R o ol <Al

Letter 3
New Initiatives of Ministry of MSME:

Estimable Attempts 5
National Awards 10

SME Co-operation among BRICS countries —
An Overview of Indian Perspectives 17

Intellectual Industrial Property (IP) —
A tool for effective branding 20

Mauritius has a Great Potential for
Skill Development and Job
Creation: Kalraj Mishra 24

New Import policy for Marble and
Travertine Blocks 24

MAKE N 1NDIA S Az
MSME

fosa-g=it /CONTENTS

g Toer ?|

qeEhR fafym om, faikm s ok fafim
goH-&Hdl H1 TedH famr ?1 7% e
el A1 SAEEH S T8l L 2

5 faftm safed a1 een &1 3@ @
SART = & o 9 1ot fawrmar iR fafemma
HI AR @R wer au g & f fafim
g o fore gfd T Tkl

I, [N 1 Fag 9} @ifgad 98 e
2 o6 o © wot ¥ el &1 wig W @ ® A
frell se o er=e =9e off a1 € 3N et

@ ot iRt 8 3 7!

8I& MM

RERES (&= wa g )
26 THawI, 2016 & TuRsh
Review of Schemes and Programmes 25
Achievements at a glance 26
Letter 27
Photo Feature 28
il TR 29
TS % fokwr S H steifn
[EEAECARCE] 30
FHYT § I aST HEAT | 36
YA T ST §E HIHR! 39
T ASH : S femae S sHhee (S©)
EE| 44

Y UM GHER



———

0.0.No. FPMI...S 88 1otg

A TR

Manmohan Singh
Member of Parliament
Rajya Sabha Mew Delhi
September 03, 2016

Dear Shri Kalraj Mishraar:

Many thanks for your letter Mo. 5/1(29)/2015-A&P dated
24 August, 2016 to which you have enclosed a complimentary copy of Laghu
Udyog Samachar, a monthly bilingual journal published by Ministry of Micro,
small & Medium Enterprises. | look forward to go through the book with

great interast,

With kind regards,

Touurs sincereiy,

m‘_.ﬁ'f:"?zf

(Manmohan Singh)

Shri Kalraj Mishra
Minister of Micro, Small
& Medium Enterprises
Udyog Bhawan

New Delhi~110011.

3, Motilal Nehru Place, New Delhi-110 011
Tel. : 2301-5470, 2301-B668 Fax : 2379-5152
E-mail : manmohan@gov.in
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Prof. P. J. Kurien

D.0.Mo. HDC/ROf2016/232 8" September, 2016
Dear Shri Kalraj Mishra L:

| thank you for sending over the complimentary copy of ‘Laghu Udyog
Samachar’ published by the Min. of Micro, Small and Medium Enterprises,
disseminating information about various schemes of the Ministry.

| extend my best wishes and support for the initiatives of the Ministry of
Micro, Small and Medium Enterprises, targeted to contribute in the growth of
MSMEs in the country.

Thanking you,
With regards,

‘fpuas sincerely, e

(P.J. Kurien)

Shri Kalraj Mishra

Hon’ble Minister of Micro, Small & Medium Enterprises
Government of India .

R. No.168, Udyog Bhawan

New Delhi

Delhi Resl.: 14, Akbar Road, New Delhi-110 011 Ph. : 23015375, 23015377 Fax : 23015345
Kerala Resl.: Pallathu House, PO, Paduthodu, Vennikkulam, Distt. Pathanamthitia, Kerala-689544 Ph.: 0469-2750588, 2750588(Telefax)
E-mail : prof_pjkurien @yahoo.com

4 Laghu Udyog Samachar
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Ministry of Micro, Small & Medium Enterprises
(An ISO 9001 : 2008 Certified Organisation)

MR gITHR National Award

New Initiatives of Ministry of MSME: Estimable Attempts

Introduction

World Bank’s 2016 ease of doing business

index, covering the period from June 2014 and
June 2015. India was ranked 134th in the 2015
index. A survey of 17 Indian cities in the World
Bank’s Doing Business in India 2009 report ranked
Ludhiana, Hyderabad, Bhubaneshwar, Gurgaon,
and Ahmedabad as the top five easiest cities to do
business in India.

I ndia ranks 130" out of 189 countries in the

Globalisation  has resulted in spreading
information and ideas. It has increased money flow,
investment and international trade. Businesses
need to be aware of government policies and their

— Dr. Om Parkash Mehta

effects on sales. Ministry of MSME in the recent past
has taken a very bold and inspiring step to review
simplify, digitalise and make its programmes and
schemes user’s friendly as a continuous process.
The encouraging registration of simplified Udyog
Aadhar Memorandum indicates that the micro,
small and medium entrepreneurs are determined
to focus on productive contribution in the Indian
economy.

Various new initiatives of the Ministry of
MSME

The various new initiatives of the Ministry of
MSME inter alia include Zero defect Zero Effect

"Zero Defect Zero Effect" is a slogan coined by Hon’ble Prime Minister of
India, Shri Narendra Modi. It signifies production mechanisms wherein
products have no defects (Defect free) and the process through which product
is made has zero adverse environmental and ecological effects (Zero effect on
environment). The slogan also aims to prevent products developed from India
from being rejected by the global market. Ministry of Micro, Small & Medium
Enterprises has launched the "Financial Support to MSMEs in ZED Certification
Scheme" for the benefit of MSMEs. 8 Activities have been planned in order to
prepare the MSMEs of India to create a value chain for the new regime, it is
important that quality and competitiveness of Indian MSME is enhanced over

a period of time.

MSME
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Certification Scheme, National SC/ST Hub, MSME
Data Bank and Finance facilitation Centre.

Zero Defect Zero Effect (ZED)

"Zero Defect Zero Effect" is a slogan coined
by Hon’ble Prime Minister of India, Shri Narendra
Modi. It signifies production mechanisms wherein
products have no defects (Defect free) and the
process through which product is made has zero
adverse environmental and ecological effects (Zero
effect on environment). The slogan also aims to
prevent products developed from India from being
rejected by the global market. Ministry of Micro,
Small & Medium Enterprises has launched the
"Financial Support to MSMEs in ZED Certification
Scheme" for the benefit of MSMEs. 8 Activities have
been planned in order to prepare the MSMEs of India

Monitoring Implementing Unit (NMIU) of the
scheme. The Central Government has approved
a scheme "Financial Support to MSMEs in ZED
Certification Scheme" with a total budget of Rs
491.00 crores (including Government of India
contribution of Rs 365.00 crores). The scheme
is an extensive drive to create proper awareness
in MSMEs about Zero Defect Zero Effect (ZED)
manufacturing and motivate them for assessment
of their enterprise for ZED and support them. After
ZED assessment and adoption of proper other
tools, MSMEs can reduce wastages substantially,
increase productivity, expand their market as IOPs,
Vendors to CPSUs, more IPRs, development of new
products and processes etc.

Objectives of ZED

to create a value chain — The scheme
for the new regime, it / 5 envisages  promotion
is important that quality { iy ; of Zero Defect and
and competitiveness ' Zero  Effect  (ZED)
of Indian MSME s ;‘3 manufacturing amongst
enhanced over a period MSMEs  and  ZED
of time. It will also Assessment  for  their
provide an opportunity certification with the

to units to strive to
continuously  improve
its processes thereby
aiming to move up
the ZED  maturity
assessment model
(Bronze-  Silver-Gold-

Diamond-Platinum).
It would ensure that
the larger companies
investing in India have a
ready-made vendor base
to support their activities
and an expansive base
of trained human capital
who can contribute to
their manufacturing
process without much
retraining. Quality
Council of India (QCI),
will be the National

Photo by: Abhishek Puri
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following objectives:

®  Developing an
Ecosystem for Zero
Defect Manufacturing in
MSMEs.

© To promote adaptation
| of Quality tools/systems

and Energy Efficient

manufacturing.

® To enable MSMEs for
manufacture of quality
products.

.....

® To encourage MSMEs
to constantly upgrade
their quality standards in
products and processes.

© To drive manufacturing
with adoption of Zero

Laghu Udyog Samachar
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Defect production processes and without
impacting the environment.

To support ‘Make in India’ campaign.

To develop professionals in the area of ZED
manufacturing and certification.

Parameters

The uniqueness of the ZED assessment model
is that it is not based upon assessment of risks -
business risk, management risk or financial risk
of an enterprise but the MSMEs will be assessed
& rated on defined enabler & outcome parameters
on operational level indicators. The organisational
level indicators are useful pointers towards
implementing a ZED Maturity Assessment Model at
the operational level. In a way, these reinforce the
quality manufacturing capability of an enterprisec
in the eco-system. These indicators may include:

Manufacturing capabilities

Design capabilities
Quality/Environment/Safety assurance systems
People development and engagement systems

Standardization and measurement systems for
quality and environment

Learning and improvement systems
Legal compliances (hygiene factor)
ZED Maturity Assessment Model

The ZED Maturity Assessment Model has
been conceived and structured to offer graded
benchmark levels of an organisation’s performance
through a set of standard enabler and outcome
parameters focusing on quality and environmental
performances. It aims to rate and handhold all
MSMEs to deliver top-quality products using clean
technology.

The aim is to help MSMEs evolve and grow by
providing them adequate training and funding
to move up the value chain and produce quality
products. The ZED model will sensitise MSMEs

MSME
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to emphasise delivery of high quality products
with zero defects.

Clean energy will be a very important aspect
of the model. Enterprises will be encouraged
and hand-held to adopt clean technology into
their processes to attain a sustainable growth
trajectory.

There will be sector-specific assessment
parameters for each industry such as food
processing, textiles, leather, auto parts, etc.

There are 50 total parameters on which the
MSMEs will be assessed and rated under the
scheme comprising of 36 enablers and 14
outcomes.

The MSME applicant is required to comply with
identified 20 essential parameters & at least 10
other parameters (as per the MSMEs domain
competency, i.e. sector of operation and type of
industry). Hence, the MSMEs will be rated on a
minimum of 30 parameters.

MSMEs may seek ZED rating on more than 30
parameters as per the processes and systems
available at the MSME.

Each parameter has 5 levels. The Rating is based
on a weighted average level. Rating of each
Parametrs will be done as :Level 1 (0 marks),

_-II-\‘\"«.
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Figure: Proposed Rating Level

National Scheduled Caste and Scheduled

Tribe Hub

Union Finance Minister in his Budget speech
on 29" Feb, 2016 announced to constitute “a
National Scheduled Caste and Scheduled Tribe Hub
in the MSME Ministry in partnership with industry

7
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associations. This Hub will provide professional
support to Scheduled Caste and Scheduled Tribe
entrepreneurs to fulfil the obligations under the
Central Government procurement policy 2012,
adopt global best practices and leverage the Stand
Up India initiative”.

The Ministry has accordingly formulated the
National SC/ST Hub Scheme. The guidelines for
the scheme have been issued on 25th July, 2016.
The objective of the announcement clearly is to
promote “enterprise culture” amongst the SC /
ST population. This would also enable Central
Public Sector Enterprises (CPSEs) us to fulfill
the target, which
the  Government
has kept for

procurement by
them. It has been
laid down in the

Public Procurement
Policy 2012 that
20% of 20% i.e.
4% of procurement
shall  be  done
by Ministries,
Departments  and
CPSEs  from the
enterprises owned
by SC / ST. This
scheme would be
implemented by the
Ministry of MSME
through  National
Small Industries
Corporation (NSIC),
a public sector
undertaking under
the administrative
control  of  this
Ministry. Total
project  cost s
proposed to be is
Rs. 490 crore for the
period from 2016-
17 to 2019-20.

8
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National Awards

National Awards for MSMEs were instituted
in 1983 with a view to recognize the efforts and
contribution of MSMEs by the Ministry of MSME.
Awards are presented annually to selected
entrepreneurs and enterprises in three sectors (i)
MSME Sector (ii) Khadi & Village Industries Sector
and(iii) CoirSector. Incase ofawardsto MSMEs, these
are in four categories namely (i) Product/ Processes
Innovation (ii) Outstanding Entrepreneurship
(iii) Lean Manufacturing Techniques (iv) Quality

Products.  Special Awards are also given to
honour one outstanding women entrepreneur,
one outstanding
entrepreneur  from
SC/ST  community

and one outstanding
entrepreneur

from North
Eastern Region
in the category

of Outstanding
Entrepreneurship
awards for small
enterprises. The
First, Second and
Third National
Awards in  the
categories of (i)
to (iv) carry cash
prize of Rs. 3.00
lakh, Rs. 2.00 lakh
and Rs.1.50 lakh
respectively along
with  a certificate
and a trophy. As
credit is a major
requirement of
Micro and Small
Enterprises (MSEs),
awards to the Banks
in recognition of

their  outstanding
performance in
financing the

Micro and Small

Laghu Udyog Samachar
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enterprises sector were also made part of National
Awards from the year 2001-02. Further, the Awards
for Excellence in Lending to Micro Enterprises
were also included from the year 2005-06. The
Awards are in the form of three trophies, along
with certificates, to the best performing banks. Two
trophies are given to the major banks while the
third trophy goes to one of the Associate Banks of
State Bank of India, as a Special Award.

A Scheme of National Awards was introduced
from the year 2001-02, with a view to encourage
the artisans, Khadi Institutions, micro entrepreneurs
and banks. The categories of awards are not
fixed one. However, the awards are presented to
Khadi Spinners, Khadi Weavers, Village Industries
Artisans, best Prime Minister's Employment
Guarantee Programme (PMEGP) units, Bank
financing PMEGP loan etc.

A Scheme of Awards for coir sector was
introduced by Coir Board since 1985. There are
34 categories of awards. For 33 categories there
is one award for each category is given and in
respect of Best State Level Enterprise, one award for
each State is given. Each awardee gets a certificate
and trophy. Applications for Coir Industry Awards
are invited by issuing a paper advertisement at
national level besides circulating the information
to all industry associations including exporters
associations. The calling for of applications is also
exhibited on the notice boards of all sub-offices of
Coir Board.

Ministry of MSME has already declared a
total number of 109 awards for the year 2013-
14 (comprise of 36 awards for MSMEs, 6 awards
for Banks, 44 awards for KVIC and 23 awards for
Coir sector) and 116 awards for the year 2014-15
(comprise of 34 awards for MSMEs, 6 awards for
Banks, 45 awards for KVIC and 31 awards for Coir
sector).

Launching of MSME Data Bank and Online
Finance Facilitation Centre

Ministry has recently launching of MSME Data
Bank and Online Finance Facilitation Centre on 11
August 2016. Our Prime Minister Shri Narendra

MSME

Modi is the driving force behind ‘Make In India’,
Skill India and Digital India through which Micro,
Small and Medium Entrepreneurs are also being
immensely benefitted. Taking PM’s vision forward,
Ministry of MSME is building a comprehensive
live Digital Databank www.msmedatabank.in for
MSMEs online. The establishment of this databank
will immensely facilitate in developing vendors out
of registered units to help the procurement agencies
to buy from MSMEs under Public Procurement
Policy of the Government of India. In addition,
MSME databank allows Ministry of MSME to
capture the information and requirements related
to Joint Venture, Technology Transfer, Import/
Export of machinery, etc. All these would enable to
monitor, streamline and amend wherever required,
various schemes and policies so that they can
improve in passing on the benefits directly to the
MSMEs.

Finance Facilitation Centres (FFCs) to facilitate
MSMEs in meeting their credit requirements, NSIC
has entered into Memorandum of Understandings
(MoUs) with 33 Nationalized and Private Sector
Banks. NSIC arranges for credit (fund or non-
fund based limits) through syndication of banks
without any cost to MSMEs. For providing quick
and competitive finance to MSMEs, NSIC is setting
up dedicated ‘Finance Facilitation Centres (FFCs)’
throughout the country. Under this innovative
credit facilitation Centre, an online web-portal
www.nsicffconline.in has been established as an
integral part of Facilitation Centre.

References

http://www.zed.org.in/zed-maturity-assessment-
model.php

http://dcmsme.gov.in/Guidelines-ZED-Final.pdf

https://en.wikipedia.org/wiki/Make_in_
India#Public_relations

http://www.zed.org.in/about-qci.php |

— Writer is Director (Award) in the O/o Development
Commissioner (MSME), Nirman Bhavan, New Delhi.
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National Awards : 2013-14 & 2014-15

State wise Details

S. States DC(MSME) KVIC Coir Total
No.
1. Andhra Pradesh/ Telangna 2 3 3 8
2. Assam 2 11 1 14
3. Bihar 1 1 0 2
4. Chhattisgarh 0 1 0 1
5. Delhi 4 0 0 4
6 Gujarat 8 8 0 16
7 Haryana 21 2 0 23
8 Himachal Pradesh 2 3 0 5
9 Karnataka 5 4 6 15
10 Kerala 0 1 28 29
11 Madhya Pradesh 1 2 0 3
12 Maharashtra 1 3 0 4
13 Manipur 0 1 0 1
14 Mizoram 0 1 0 1
15 Odisha 2 0 0 2
16 | Punjab 4 4 0 8
17 | Rajasthan 5 0 0 5
18 | Tamil Nadu 3 7 16 26
19 Uttar Pradesh 5 7 0 12
20 Uttarakhand 1 5 0 6
21 West Bengal 3 11 0 14
22 Bank Awards 12 14 0 26
Total 82 89 54 225
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Government of India
Ministry of Micro, Small & Medium Enterprises
{An IS0 9001 : 2008 Certified Organisation)

M YI¥H1R National Award

Out of 109 Awardees for the year 2013-2014 and 116 Awardees for the year
2014-2015, the details of a few Awardees has been given here.

Details of Awardees

S. No. | Category of Awards

Name of Awardees

1 DC(MSME) - 2013-14

First Prize

in Product / Process Innovation in
Micro & Small Enterprises

Mrs. Ritu Sachdeva,

M/s Siddharth Petro Products,

Plot No. 13, Sector 3,

IMT Manesar, Gurgaon, Haryana.
Pin Code — 122050

Tel(O) : +91 124 4615100

Tel(R) : 491 124 4615100

Mobile No : +91 9560455823

E Mail : sgl@siddharthpetro.com

2 First Prize
in Product / Process Innovation in
Medium Enterprises

Shri Rishi Baid,

M/s Vitromed Healthcare,

A-27, Bais Godam Industrial Estate, Jaipur, Rajasthan.
Pin Code — 302006.

Tel(O) : 0141-2213981

Mobile No. : 9811048153

Fax No. : 0141-2213981

E Mail : polypan@dil.in

3 First Prize
in Outstanding Entrepreneurship
(Mfg.) in Micro Enterprises

Shri Mehul ). Panchal

M/s Filter Concept Pvt. Ltd.

302, Aalin, B/H Jet Airways Office Ashram Road,
Ahmedabad - 380014, Gujarat.

Phone: 07927541602, 27540069.

Fax No. : 07927540801

Mobile No. : 09879586646

E Mail : info@filter-concept.com

September, 2016

MSME
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S. No. | Category of Awards

Name of Awardees

4 First Prize
in Outstanding Entrepreneurship
(Mfg.) in Small Enterprises

Shri Chandubhai Manubhai Kothia,
M/s Shree Ganesh Chemicals,

Plot No. 6711, GIDC Industrial Estate,
Ankleshwar

Bharuch, Gujarat.

Pin Code : 393002

Tel.(O) : 02646-239572, 227777
Tel.(R) 02646-251059

Mobile No. : 9328301671

Fax No. : 02646-226422

E-Mail : chandu.kothia@ganeshremedies.com

5 First Prize
in Outstanding Entrepreneurship
(Mfg.) in Medium Enterprises

Shri Ramesh Mahapatra

M/s Magnum Sea Foods Ltd.,
132-A, Sector-A,

Mancheswar Industrial Estate,
Khurda, Odisha.

Pin Code — 751010

Tel(O) : 0674 - 2537100

Mobile No : 9437011133

Fax No : 0674 — 2587330

E-mail : info@magnum-india.com

6 First Prize

in Outstanding Entrepreneurship
(Service) in Micro & Small
Enterprises

Dr. Prem Prakash Mittal,

M/s Energy Engineers,

Plot No. 20, Sector — 25,
Faridabad, Haryana. — 121004
Tel.(O) : 0129-4061901

Tel.(R) : 0129-4046120
Mobile No. : 9811402040

Fax No. : 0129-2230999
E-Mail : pp_mittal@yahoo.com

7 First Prize
for Excellence in MSE Lending

Canara Bank

KVIC(2013-14)

8 Best Khadi Spinner
( North Zone)

Smt. Gurdev Kaur,

M/s. Sutlej Khadi Mandal,

Nakodar, Jalandhar. Punjab-144040
Tel: (01821)-224422/220022

Email: skmnakodar@ india.com

12
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S. No.

Category of Awards

Name of Awardees

Best Khadi Weaver
( South Zone)

Shri S. Rengasamy,

M/s. Gandhigram Khadi & V.I.P.C. Trust,
Gandhigram P.O., Dindigul District,
Tamil Nadu.

Tel: 0451-2452316

E-mail: khaditrust_ggm@yahoo.co.in

10

Best Village Industry Artisan
(East Zone )

Smt. Shyamal Kanti Bagchi,

Orbit India, P.O. & Vill. Thakurnagar, Dist: 24 Pgs (N).
West Bengal

Mob: 09333329007

E-mail: orbitindia_enterprises.co@ rediffmail.com

11

Best PMEGP Units
( West Zone)

Mr. Rajnikant K. Bhandari,
Poonam Enterprises,

Plot No.3638, GIDC, Phase llI,
Dared, Jamnagar.

Gujarat

Coir 2013-14

12

Largest Exporter of Coir & Coir
Products

Shri V. R. Prasad

M/s. Travancore Mats & Matting Company, Cherthala,
Kerala Mob:+91 9447782529,
Tel:+91-478-2812528

E-mail: prasad@travancore-co.com

13

Best Coir Product Manufacturers
Co-operative Society

Shri V. A. Joseph

M/s. Alleppey Small Scale Coir Matting Producers Co-op
Society Ltd.,

Alappuzha, Kerala.

Mob:+91-9447234884 Tel:+91-477-6570267

DC(MSME) - 2014-15

14

First Prize
in Product / Process Innovation in
Micro & Small Enterprises

Shri R. Sundaram,

M/s Aerospace Engineers The Salem Aeropark,
Ammapalayam village, Mallur, NH-7, Salem,
Tamil Nadu-636203

Tel: 91-427-2422232/332

Mob: 9443222805

Fax: 91-427-2422432

E-mail: ceo@thesalemaeropark.com

September, 2016
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S. No.

Category of Awards

Name of Awardees

15

First Prize

in Product / Process Innovation in

Medium Enterprises

Shri Ashok Kundalia,

M/s Radiant Corporation Pvt. Ltd.,

B-1, Industria Estate, Sanath Nagar, Hyderabad,
Telangana-500018.

Tel: 040-23704470-71

Mob: 7680999321

Fax: 040-23703421

E-mail: cables@radiantcorpn.com

16

First Prize
in Outstanding Entrepreneurship
(Mfg.) in Micro Enterprises

Shri Manoj Murarka,

M/s Manishankar Oils Pvt. Ltd.
F-82, RIICO Industrial Area,
PO- Jetpura, Jaipur,

Rajasthan -303704.

Tel: 01423-224738

Mob: 98290-50738

E-mail: mopljaipur@gmail.com

17

First Prize
in Outstanding Entrepreneurship
(Mfg.) in Small Enterprises

Shri T.C. Kansal,

M/s Crystal Pharmaceuticals

365 Model Town, Ambala, Haryana-134003.
Tel: 0171-2520851

Mob: 9812093945

Fax: 0171-2520855

E-mail: crystalpharmace@yahoo.com

18

First Prize
in Outstanding Entrepreneurship
(Mfg.) in Medium Enterprises

Shri Anand Bangur,

M/s Shriji Polymers (India) Ltd.

Plot No. 8 & 9, Industrial Area, Maxi Road, Ujjain,
Madhya Pradesh-456010.

Tel: 0734-2524071

Mob: 9229293070

Fax: 0734-2526645

E-mail: anand@packingpeople.com

19

First Prize

in Outstanding Entrepreneurship
(Service) in Micro & Small
Enterprises

Shri Gaurav Kumar Gupta,

M/s Desire Energy Solutions Pvt.Ltd

401, 4th Floor, Manupasna Tower,

Near CHOMU House Circle, C-Scheme, Jaipur,
Rajasthan -302001.

Tel: 0141-4050855

Mob: 9414055912

E-mail: gkgupta.desire@gamail.com

14
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S. No. | Category of Awards Name of Awardees
20 | First Prize Shri Veer Pratap Naik R.,
in Outstanding Entrepreneurship M/s G2G Engineering Services Private Limited,
(Service) in Micro & Small 74, 11th Main Road, MC Layout,
Enterprises Vijay Nagar, Bangalore (Urban),

Karnataka-560040.

Tel: 080-22791265

Mob: 9900234261

Fax: 080-23102115

E-mail: vp.naik@gen2global.com

21 | First Prize IDBI Bank
for Excellence in Micro Enterprises
Lending

KVIC(2014-15)

22 | Best Khadi Spinner Shri Immamuddeen,

( Central Zone) Kshetriya Shri Gandhi Ashram,

Kolawati Colony,

Haldwani, Nainital,

Uttarakhand

Ph: 05946-220923

E-mail: gandhiashram_hld60@ yahoo.com/
sfureshpant8ty4@gmail.com

23 Best Khadi Weaver Smt. Bharati Boro,

(NE Zone ) Gram Lok Seva Sangh,

Vill. Dhamdhama,

P.O. No. Dhamdhama,

Dist. Nalbari (Assam)

Pin-781 349.

Ph. 03624-233025

M: 0995412738/
09954875899

E-mail: glssdhm@yahoo. Com

24 | Best Village Industry Artisan Shri Tapan K. Khan,

(East Zone) Beekeeper Artisan,

WB Beekeeper Association

North 24 Paragana, West Bengal

Ph: 033-2211-4345

E-mail: tapankhan20016@gmail.com

September, 2016 15
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S. No. | Category of Awards Name of Awardees
25 | Best PMEGP Units Himalyan Ancient Natural Science Society (Regd.),
( Central Zone ) 275, Ganga Nagar, Rishikesh,

Dist. Dehradun, Uttarakhand
Ph. 0172-2612669
Mb. 98140324550
Email: rcedindia@gmail.com

COIR(2014-15)

26 | Largest Exporter of Coir & Coir Shri C. M. Harirajan

Products M/s. Harish Coconut Products P. Ltd.,
Coimbatore, Tamil Nadu.

Mob:+91 9843088887

Tel.Fax: 491 4259 236747

Email: harishcoco@vsnl.net

27 | Best Coir Product Manufacturers | Shri Rajendrapanikar K.R.

Co-operative Society M/s. Sarvodayapuram Small Scale Coir Mats Producers
Co-operative Society,

Alappuzha, Kerala.

Mob.+91 9946883395, 9496561297

Tel: 0477 -2248454

Fax: 0477- 2248458

Email: keralacoir@gmail.com
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SME Co-operation among BRICS countries — An Overview
of Indian Perspectives

Background

RICS is a dialogue and co-operation platform
among Member States (Brazil, Russia, India,

China and South Africa) which together
account for 30% of global land, 43% of global
population and 21% of the World’s Gross Domestic
Product (GDP), 17.3% of global merchandise trade,
12.7% of global commercial services and 45% of
World’s Agricultural Production. This platform
aims to promote peace, security, prosperity and
development in multipolar, interconnected and
globalised World. The BRICS countries represent
Asia, Africa, Europe and Latin America, which gives
their co-operation a transcontinental dimension
making it especially valuable and significant.

BRICS plays a vital role in the World economy
in terms of total production, receiving investment
capital and expanding potential consumer markets.
BRICS economies have been widely regarded as
the engines of the global economic recovery, which
underscores the changing role of these economies
in the World. At the G20 meetings, the BRICS was
influential in shaping macroeconomic policies in
the aftermath of the recent financial crisis.

September, 2016

— Dr. Sukanta Kumar Sahoo

In different summits the BRICS leaders agreed
to build a partnership, in pursuit of increased
stability, growth and development. In view of
this, BRICS countries should develop pragmatic
economic co-operation and forge closer economic
partnership in order to contribute to promoting
global economic recovery, reduce potential risks
in the international financial markets and increase
economic growth among its members.

Overview of MSME Sector

The Micro, Small and Medium Enterprises
(MSMEs) play a vital role in the economic and
social development in India, often acting as a
nursery of entrepreneurship and innovation. They
also play a key role in the development of
the economy with their effective, efficient,
flexible and innovative entrepreneurial spirit.
The MSME sector contributes significantly to the
country’s manufacturing output, employment and
exports and is credited with generating the highest
employment growth as well as accounting for a
major share of industrial production and exports.
MSMEs have been globally considered as an engine
of economic growth and as key instruments for

17
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promoting equitable development. In comparison
to other enterprises, they have the highest ratio of
employment to per unit of investment which is
crucial for populous and large market economies
like the BRICS. The MSME sector in India is
highly heterogeneous in terms of the size of the
enterprises, variety of products, services and levels
of technology. The sector not only plays a critical
role in providing employment opportunities
at comparatively lower capital cost than large
industries but also helps in industrialization of
rural and backward areas, reducing regional
imbalances and assuring more equitable
distribution of national income and wealth. Micro,
Small and Medium Enterprises (MSMEs) contribute
nearly 8 percent of the country’s GDP, 45 percent
of the manufacturing output and 40 percent of
the exports. MSMEs in the country manufacture
over 8,000 products. Some of the major sub-
sectors in terms of manufacturing output are
food products (18.97%), textiles and readymade
garments (14.05%), basic metal (8.81%), chemical
and chemical products (7.55%), metal products
(7.52%), machinery and equipments (6.35%),
transport equipments (4.5%), rubber and plastic
products (3.9%), furniture (2.62%), paper and
paper products (2.03%) and leather and leather
products (1.98%). They provide the largest share
of employment after agriculture. They are widely
dispersed across the country and produce a
diverse range of products and services to meet
the needs of the local markets, the global market
and the national and international value chains.
It is well known that the MSME sector constitutes
the spine of the nation, small industry has been
one of the major pillars of India’s economic
development strategy since Independence. India
accorded high priority to Small and Medium
Enterprises (SMEs) from the very beginning and
pursued support policies to make these enterprises
viable, vibrant and over time, these have become
major contributors to the GDP. Moreover, the
MSME sector has weathered and overcome stiff
competition in the post liberalization period in the
domestic and International arena. In nutshell, the
Micro, Small and Medium Enterprises (MSMEs)
play a leading role in propelling economic growth

18

MSME

& muaka

sustaining livelihood and in promoting equitable
regional development.

In spite of their best efforts, MSMEs are bogged
down by some impediments such as access to
limited information, prohibitive cost of finance,
regulatory barriers, etc. not only in India but also in
BRICS region. Moreover, with limited financial and
human resources, many of them have inadequate
marketing infrastructure and are dependent on
government agencies and intermediaries to further
their trade interests. In this context, a framework
for cooperation among the MSMEs in the BRICS
region would facilitate these enterprises to explore
new markets or consolidate the existing ones.

BRICS MSME Co-operation

BRICS co-operation aimed at complementing
and strengthening existing bilateral and multilateral
relations between Member States. The BRICS
Economic Partnership will contribute to increasing
the economic growth and competitiveness of the
BRICS economies in the global arena. Some of the
areas of cooperation for the MSMEs in the BRICS
region could be:

I. Exchange of information on Legal framework
and institutional structures of MSMEs

i. Legal framework, policy, rules,
regulations, notifications etc. governing
MSMEs in the BRICS region.

ii. Institutional and administrative set up
of agencies implementing the MSMEs
related policies.

iii. Programmes and Schemes for MSMEs.

iv. Publications and databases related to
specific areas of interest for MSMEs (such
as companies interested in joint ventures,
online database of service providers,
etc.).

Il. Networking of MSMEs

i. Creation of a framework of a BRICS
Apex Associations of MSMEs. These
associations can comprise of Chambers of

Laghu Udyog Samachar
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Trade & Commerce, Trade Associations,
Federations, Corporations, etc.

ii. Work on development of a BRICS MSME
Portal. The portal can be effective in
promoting both B2B and B2C trade
amongst the MSMEs in the BRICS region.

iii. Exchange of enterprise registers and
business handbooks for providing
regional market research and market
intelligence.

Good Regulatory Practices (GRPs) related to
MSMEs

i.  Domestic standard setting on products of
interest for MSMEs.

ii. Compliance with technical regulations
and conformity assessment procedures
by MSMEs.

iii. Use of Information Technology and
e-commerce tools by MSMEs.

iv. Practices related to innovation;
technology upgradation; conservation
of natural resources and protection of
environment among MSMEs.

Identification of opportunities available for
promotion of trade and investment among
the BRICS MSMEs

i.  Identification of products of interest for
MSMEs in the region.

ii. Regulatory framework in the BRICS
region for trade in such products.

iii. Studies on barriers to trade in such
products in the global market. The
focus can be specifically on sanitary
and phytosanitary (SPS) measures and
technical barriers to trade (TBT).

iv. Development of a database and
publication for MSMEs covering business
opportunities, trade fairs organized in
each country, regulatory framework for
trade and investment/joint ventures, etc.

September, 2016
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V.

Participation in events of mutual interest for
the MSMEs

i. Holding of an annual BRICS Trade Fair
by the host country.

ii. Exploring the possibility of a BRICS
pavilion in select trade & business fairs in
the region.

iii. Holding of business to business meetings
of MSMEs on the sidelines of the BRICS
pavilion mentioned above.

Other priority areas of Co-operation

Trade and Investment;

Manufacturing and Minerals Processing;
Energy Sector;

Agricultural Co-operation;

Science, Technology and Innovation;
Financial Co-operation;

Connectivity (Institutional, Physical,
Education, Tourism, Business and Labour
mobility);

Information and Communications

Technologies (ICTs);

Interaction with international and regional
economic organisations and fora, etc.

The list of activities stated above is only

indicative. Moreover, the ideas are broad and we
would need more deliberation to chalk out the
specifics from BRICS partners. India looks forward
to a constructive discussion in the BRICS forum on
these issues.

Conclusion

Despite the various challenges it has been

facing, the MSME sector has shown admirable
innovation, adaptability and resilience to survive
the recent economic downturn and recession in
BRICS countries. [ |

— Writer is Deputy Director in Export Promotion Division in

= @mks 2

O/0 DC(MSME), Nirman Bhavan, New Delhi.
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Intellectual Industrial Property (IP) — A tool for effective
branding

hat do Airtel, Samsung, Reliance, LG,
Philips, Network-18, State Bank of India,
have in common? They are all brand

names and more than likely; these brand names
are familiar to you, your family, and your friends.
Some of you may even be loyal fans of one or more
of these brands.

What is Brand?

In its simplest form, a brand is a name attached
to a business, product or service and customers
associated with these brands emotionally. It
happens only because of an impact on the mind of
the customers. it's much about human behavior as
anything else because brand names also represent
the intangible, a set of perceptions and feelings
about a business, product or service, or even a set
of values. Building a brand name is one of the most
important marketing tools for a business weather
big or small. Infact, building a recognizable
brand often determines whether a product or
service will succeed or fail. But brand names just
don’t materialize and become household words
overnight. It takes time and a quality product or
service to build brand identity, and that includes a
brand name.

Need of Brand

For any startup or business organization to
grow & set as a prominent place as brand in the
national and global market, it is necessary that
the stakeholders of business organization must be
aware that the branding of any organization is one
of the greatest tool to establish the good share in
the market.

They must understand that It’s not just logo,
slogan and design scheme of the business or the
organization or products. It is not only the items
for branding but the overall branding is customers’
total experience of your business. Your brand

20

MAKE IN INDIR S Az
MSME

& muaka

- O.P. Singh

is the promise to your customer, which gives
additional values to business. It adds brand value
and customers recognize your products & business.
Communicating your brand clearly and honestly
to your customers helps in spreading confidence
and goodwill. It is a badge of trust that will set you
apart from competitors and can give you a lasting
competitive edge. It provides some indescribable
value to your business that may be known as your
brand value. The intellectual industrial properties of
an organization certainly help in setting of a brand.

Your brand should purely meet the
requirements of the customers exactly, what they
expect from you and your products, deliver the
promises and the customers will come back again
and again. Although a good brand identity will also
attract new customers by mouth to mouth in direct
advertising, and also sets the differences from the
competitors. The power of a strong brand is such
that it can lift a single firm or product above others
to become something truly memorable.

How to Create & Build a Brand

The process of building a brand name, also
referred to as branding, for a product or service
is not complicated, but it is challenging. There
are three simple steps towards building a brand
identity- choosing a name, developing a slogan,
and designing a logo or symbol. The challenge
lies in finding just the right name, slogan, and logo
to inspire recognition, confidence, quality, and
eventually customer loyalty to a product or service.

The following branding tips may help any
business organization or company for an additional
edge to the business and get noticed among the
competitors.

® Choose a Name / Logo for Branding
A brand name should be of lesser words at
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most. It will be easy to remember, uncomplicated,
and easily associated with the product. A brand
name should reflect the targeted market and what
your product is all about.

Logos are powerful symbols as long as they are
used consistently. It can be as simple or complex
as you want, as long as it is easily recognized and
identified with that specific product.

Name recognition is the name of the game
when building a brand name or identity. A brand
name or identity should be distinctive, standing
out in the crowd that is otherwise known as "the
competition". Develop a single overall "look" with
your own color scheme, fonts, logos, and jingle
and use it on letterhead, invoices, advertisements,
email signatures, and business cards.

® Slogan / Tagline for Branding

Like the slogan and the name, the logo should
represent what the product is all about. A slogan
should be short, catchy expression in few words
letting people know why they should buy the
product or, what the product can do for them.
It should bring to mind a positive feelings and
confidence in the product(s) and reflect the brand’s
personality .i.e LG, Life is Good,

Amul

The Taste of India

@ u-mdw Tilcromax
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® Mascot for Branding

Some time business organizations / corporations
used mascots for advertising. This is a strategy by
which the brand can make a visual impact on the
consumers mind. For example Amul girl refers to
the advertising mascot used by Amul, an Indian dairy
brand. The Amul girl is a hand-drawn cartoon of a
young Indian girl dressed in a polka dotted frock
with blue hair and a half pony tied up. The Amul

September, 2016
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girl advertising have often been described as one of
the best Indian Advertising concepts because of their
humour. Similarly , Parle-G used childhood photo of
Ms. Neeru Deshpande for branding and even after
more than 70 year Parle-G still use the same photo as
MASCOT of Parle —-G. Another example of is Nirma
Girl, which was launched in 1985 and then she was
quite a familiar face. She appeared in a milky white
dress, did the pirouette with the jingle being played in
the background and froze in time. When it first came,
Nirma shook its competitors and the Nirma girl stole
every housewife’s heart. Nirma created an entirely
new market segment in the domestic marketplace and
quickly emerged as a dominant market player. Lots of
MASCOTS used for branding like Ronald McDonald
is a clown character used as the primary mascot of the
McDonald’s fast-food restaurant chain. Adult Mickey
Mouse is another Mascots example which is used by
Disney World or Disneyland.

® Trademark for Branding

Single or the combination of the above three
may create a string Trademark. Before branding
a business organization has to decide the name,
slogan and logo for creating a trademark. A good
brand design gives you a consistent image that
will enable people to recognize the business
organization immediately. Trade marking can
help and ensure that your organization is having
distinctive brand image and it protect against the
competitors. Simply, we can say that Trademark is
one of the Intellectual industrial property for setting
up of brand in the national & international market.

IZFTe - Sli==Tr
SREFT SRS SE

WE STILL DON'T KNOW HOW WE FLY
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®  Industrial Design For Branding

Here , we are not discussing the design of
the trademark or logo . We are sharing that how
a design of the products helps in Brand making
strategy. We all know that product’s design plays
a critical role in building a great brand. But how
do we go about making it happen? A designer
must take the values and assets of a company and
transform them in a special way that connects
with people emotionally." If design is the brand,
stop thinking of branding and design as distinct
disciplines. "It's all about integrating design and
brand," says Doucet. "We need to cease thinking
of them as different disciplines. The essence of the
Apple brand & BMW comes through its design.

) T amae 2 (me
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> Other Intangible Assets, those may enhance
the Brand’s Value

¢ Quality and / or Products Certification
Marks

If you sell a range of products, you’ll need
to ensure that they all fit together within a brand
strategy that makes sense. Products with quality
certification marks have an extra edge to your
business and additional value to your brand. This
ensures the customers for the consistence quality
of the products.

Foed Sdﬂvand_itand.l-nds
Authority of nd'a

Y Make your brand name memorable by
communicating with society through
social media and advertising

Your brand marketing must connect to and
emphasize your brand values across everything

22
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you do. This is why luxury goods firms take out
full page advertisements in glossy magazines,
and high quality professionals make sure their
correspondence doesn’t have spelling mistakes.
Social media, e- business site are being used for
communicating the brand and products to make an
impact on customers mind of their products and
business organization.

% Website / domain / URL

Choosing a strategic domain name is not just
a task for those starting up their own businesses. It
could be the decision to launch your own website
through an easy to remember domain name /
website. It may come many years after you've
already built a profitable business organization.
The reasons are:-

® You'vebeensuccessfully sellingonmarketplaces
and now want to extend your business outside
the present marketplace to increase the market
share.

® You've been successful in or B2B company
for years, sometimes for decades and now, the
affordable price and ease-of-use you wants to
open online front to activate the business widely.

® You've received venture or crowd-sourced
funding for your startup idea, new products etc.
Now, you need to open an online shop and
begin pushing traffic to your own domain.

® This makes sense if you already have a brand
name and are considering your brand for the
name of your website /domain. It could act as
a marketing and branding strategy. Your domain
Name may be synonymous with Your Brand.

® Whichever domain name you choose, it needs
to work well with your logo, slogan and design
scheme and overall aesthetic appearance of the
website. You should choose a domain name
that is the same as your brand name.

® In anticipation that you will want to market
your website in the future, it is better to have
shorter domain name as it is memorable.
Choosing a domain name on which you build a
business is a long-term investment. Create blogs

Laghu Udyog Samachar
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and subfolder of the domain, as it will help in
increasing the reach of the brands among the
different segments of the society.

v¢ Penetration among all segments of Society

If you're a luxury goods firm and you decide
to introduce a cheaper range for other segment of
the society. It would be better to develop a separate
brand identity for the new cheaper range products, so
that you don't scare off your established customers.
While you stretch your brand to take advantage of
new opportunities, be careful to maintain a consistent
focus on your core brand values.

Otherthan Trademark otherintellectual properties
tools like industrial design of a product, Copyright of
slogan(s), Trade Secret of a formula can also enhance
the brand value of the business organization. Logo of
BMW and Radiator design is one of the best example
of Branding in car industry, Coca Cola’s logo, pull tab
opener, bottles design, canes design and Copyright of
the Trademark and trade secrete help to set a global
one of the best Brand.

® How does a Brand work?
Branding

- Advantages of

Y¢ Brands provides a recognizable and
differentiation from the Competitors in
the market among the various customer’s
segments.

% Brands add emotion and trust of the
customers to products / services and their
characteristics, which creates relationship
between brands and consumers. This
relation indicates the loyalty towards
each other.

% Loyal customers also make certain about
the brands through words of mouth.
This is the indirect marketing and direct
advertising of the trusted brands.

¢ Psychological values, creates aspirational
lifestyles based on the customers
relationships.

%t Association with a brand oneself transfers
the lifestyle of the customer.

7 Brands extension is a marketing strategy
used to transfer the Advantages, benefits
and values from well known products
or service to others in a different market
category.

September, 2016
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% Brands also
differentiation.

helps in  products

%¢  New Products under the same brands
can be established in the market in an
easy manner.

Conclusion

It is important for companies to recognize
the role of IP rights such as trade mark, industrial
designs, Patents, Copyrights etc. in brand making.
IP rights are important tools for successful branding
strategies such as:

® Determine those IP rights, which protect
products/services/names from being imitated.

® Make sure that your IP right is available before
you launch a product/service in order to
prevent infringement and unfair use of another
company’s right.

® |[dentify strong partners via IP competitive
intelligence, analyzing information contained
in the IP databases to understand what’s
happening in a specific market, which are the
trends and who are the players relevant for my
business.

® Create IP rights that may attract investment or
partnerships to allow your business to grow.

Evaluation and analysis of previous top
20 global brands will help to understand the
role and importance of intellectual property in
brand making and in assessing the value of the
Brand.

Disclaimer

“The content in this article is for the purpose
of general information and the views of the author
only. Itis not a legal advice and can’t be exploited or
quoted for legal purpose. Further, some images are
taken from the internet; those are freely available
for diagrammatic representation of the content.
Similarity in text will be a co-incident in this
article. The purpose of this article is to disseminate
the information for knowledge only; it doesn’t have
any commercial consequence”. [ |

— Writer is Deputy Director (IPR) in the Office of
Development Commissioner (MSME), Nirman Bhavan,
New Delhi.
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Mauritius has a Great Potential for Skill Development
and Job Creation: Kalraj Mishra

“Relations with Mauritius is high on the agenda
of his Government”, says Shri Kalraj Mishra, Union
Minister of MSME during the interaction with
Mauritius delegation headed by their Finance
Minister, Shri Pravind Jugnauth in New Delhi on
15" September, 2016.

During the discussion, Shri Mishra said that
his ministry will work towards establishing Tool
Rooms and Technology Centers to help skill
people in specific sectors. He also said that his
Ministry will do all the possible assistance by way
of Technological Assisstance to develop MSME
sectors in Mauritius.

Senior officers from MSME Ministry discussed

a range of issues of bilateral cooperation with the
Mauritius delegation. During the interaction, Shri
Pravind Jugnauth said “We seek India’s assistance
to develop handloom and handicraft sectors
in Mauritius”, highlighting other possible areas
of bilateral cooperation like Development of
Handloom, Handicraft, Tourism, Aquaculture, etc.
“With India’s Support The MSME Sector in Mauritius
has a great Potential for Skill Development and Job
Creation”, says Shri Kalraj Mishra.

Shri Kalraj Mishra directed the ministry
officials to make actionable points based on this
interaction and work towards taking this bilateral
cooperation to fruition. [ |

New Import policy for Marble and Travertine Blocks

he Department of Commerce, Ministry of
TCommerce and Industry, Government of
India has notified the new import policy
for Marble & Travertine Blocks, and Marble
and Granite Slabs, to come into effect from

1 October 2016.

Marble and Travertine Blocks: The Quantitative
Restriction on the import of Marble & Travertine
Blocks, and the associated administratively
cumbersome and restrictive import licensing
system has been brought to an end under the new
policy coming into effect from 1% October 2016.
The Minimum Import Price (MIP) for import of
Marble Blocks has been reduced to US Dollars
200 per Metric Ton to address the distortions
associated with an MIP. To address the interest of
domestic producers, the Basic Customs Duty on
import of Marble & Travertine Blocks will go up
four times from the present 10% to 40% w.e.f.
1% October 2016.
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Marble Slabs: With effect from 1% October
2016, the MIP on the import of marble slabs is
being reduced to US Dollars 40 per Sq. Metre to
address the distortion associated with an MIP. In
order to address the interest of domestic producers
the basic customs duty on import of marble
slabs is being doubled from 10% to 20% w.e.f.
15 October 2016

Granite  Slabs: ~ With  effect  from
1 October 2016, the MIP on the import of granite
slabsis being reduced to US Dollars 50 per Sg. Metre
to address the distortion associated with MIP. In
order to address the interest of domestic producers
the basic customs duty on import of granite
slabs is being doubled from 10% to 20% w.e.f.
15 October 2016

The new policy balances the interests of
domestic consumers, producers and processors,
and ends the cumbersome licensing system for
import of Marble & Travertine. [
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Review of Schemes and Programmes

(held on September 10", 2016)

Sl.
No.

Vi

Vil

Scheme wise actual expenditure 2014-15
(Fig in Cr)
Quality of Technology Support 431.66
Institutions & Programmes :
Promotional Services Institutions &
38.41
Programmes
Infrastructure Development and
Capacity Building 192.85
Capital Outlay on Public Works 7.97
Credit Support Programme 74.99
MDA Programme 11.02
Up-gradation of Data Base 14.49
Total 771.39

2015-16 BE 2016-17
298.66 385.0
27.50 33.00
221.76 341.00
9.28 10.00
70.99 51.00
13.05 15.50
20.18 28.50
661.42 864.00

\-2_

‘-

Sl.

No.

VI

Vil

Scheme wise actual expenditure
(Fig in Cr)

Quality of Technology Support Institutions &
Programmes

Promotional Services Institutions & Programmes
Infrastructure Development / Capacity Building
Capital Outlay on Public Works

Credit Support Programme

MDA Programme

Up-gradation of Data Base

Total

BE 2016-17  Releases till 31
August, 2016

385.0 237.10
33.00 10.79
341.00 98.00
10.00 7.83

51.00 17.78
15.50 1.64

28.50 1.96

864.00 375.10

¥__3

September, 2016
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Office of Devlopment Commissioner (MSME)

Achievements at a glance (s apri- 31+ avgust, 2016)
Credit Facilitated

Under CLCSS scheme 3391 MSMEs benefited

2,37,387 credit proposals approved under CGTMSE

Scheme
Youth Skilled

81943 Trainees trained in Tool Rooms

14430 trainees benefitted under EDP programme
Infrastructure assistance

1 CFC completed and 38 clusters assisted

43 SPVs formed under Lean Scheme
Technology support

102 MSMEs benefitted under TEQUP

3 Tool Rooms foundation stone laid (Kanpur, Durg & Vizag)
Marketing assistance

Rs 15301 cr procurement from MSEs by 133 CPSEs

23 programmes conducted under and 2328 participants
benefitted under VDP Scheme

17 programmes conducted and 691 participants
benefitted under Export Promotion Scheme

Capacity Building
65779 Tests performed and 997 MSMEs benefited
under MSMETCs/TSs Scheme.

e ———
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TINTH ¢ -03L¥-THREWR “|Fax i Ph. No. : 03842-241649 |
CIEGIESEC ALY by GOVERNMENT OF INDIA '|
e, Y i Ty 3o TEE o8 Ministry of Micro, Small & Medium Enterprises |

T G, Y S e 3 e e I e ¢ 0 0 | B Micro Small & Medium Enterprises Development Institute
fofw U8 vi=, W, W, PWFE I—.._.....I="|"-" E‘.’i‘éﬁ:&"ﬁﬁ?&aﬁ" 'iﬁﬁuﬂ’

WICED, SEALL & NEDLEENTERPREES
ﬁﬁﬁt-_ Wid ook, HEH o e, = S s e | E-mail 1D - brdcdi-silc@demsme.gov.in
Eef. T Dare..cciiiiiieiiavasinees
A- 12034/3/2007/SIU[ 5 26.8.2016
To

The Development Commissioner {MSME)
Minlstry of MSME

Mirman Bhavan, 7th Floor

Mew Delhi - 110 108.

Sub: Complementary copies of Laghu Udyog Samachar, May 2016 issue - reg.
Kind attention to: Mr. Harendra Pratap Singh, Dy. Director (Pub) & Chief Editor

Sir,

I, hereby, most thankfully acknowledge the receipt of 4 parcels containing 100 copies
of aforesaid complementary Laghu Udyog Samachar, May 2016 special issue, which is
definitely very useful for all concerned, and received at this end on 11th Aug 2016.

To begin with a few copies were distributed among ESDP trainees on 11
August 2016 and that was a treat on their last day of the programme.

On 12.8.2016, at an IMC at Assam University Silchar, the issue given to Prof.
N. Roy, Dean, School of Economics and Commerce; Dr. D. Ghosh, Coordinator,
Career Counseling & Placement Cell of the University; Dr. M. Roy, Deptt. of
Economics: Dr. R. Das, Deptt, of Commerce; Mr. 5. Roy Choudhury, Br. Manager,
SBI, Unuversity Branch; Mr. A. Sinha, Asstt. Manager (retd.}, DI&CC, Cachar; and
Prof. A.L. Ghosh, HoD, Deptt. of Business Administration, Assam University Silchar.

& copy Is also given to Director, UBI-Rural Self Employment Training
Institute, General Manager, DIC, Cachar/Karimganj/Hailakandi, DDM, NABARD,
Cachar, NIT, Silchar, and the president, Barak Valley Small Scale Industry
Association, Silchar.

I am to bring to your kind notice that all the above officials/group appreciated
and of the opinion that the issue will be very useful for the target group, and it is my
privilege to convey it to you. Other officials will be provided with the copies shortly.

it
w oty I.M : Yours faithfully

Enclo: as stated above. —_— M

{T.K. Chakraborty)
Assistant Director In-charge

MSME-DI : A Pioneer agency for development of Micro, Small & Medium Enterprises.
September, 2016 27
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India - The Fastest Growing
Major Economy in the World

The Economist poll of forecasters, September averages
P [ sl H o rhamoned
(previous month's, if changed

Real GDP % Change
Country 2016 2017
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B s 33%115) 1.101.0)
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I+l Canada 1.2(1.4) 19
B s B 63
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T I Tod o SO o A%, THUHUHE HHIEA] i Saidl i hIHT A HL Gehd €, ScAeehdl &gl
Tohd €, LA o ®Y A U1 ISR GG Hehd &, Wy 1 fasar fiet wend 2, eifersk emgdiem, o
IR SR ufswae w1 faewm anfe & gk 2

39 AISHl § THUHTHE o SN fethee 9 SN sthee (Sig) T i gicared SR SHe gHUH o
foTu Sie oo ®1 URehedAT &1 T8 21 SHeh Ied ToEfeiEd 7

o THuEUHE ¥ S fethae fafmin & fau ww hifaed g

o et Tou/faeerg iR Tt wam fafmivr & effiehRor &1 Wredfed el

® TN IR o fafHr ¥ wHuHung i Gerd o=
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o S fafmior 3 yaM o &5 § WrhyHe faesfad s
2. ST o dEd WIS hrEeheld §:
2.1 FNTEHAT ST URMTHIUT: 8 SHRIREATT S AT a8 T8 &, Tt SHar e &t T &

) SUN ARl hHTHshH:

THUHEEE 1 SR fethee iR SR ghee fafmio, S yaom & o, SuaTE/aEE 3R Sk
a9 AT HI

@) FERTE /T /e /SERT Wl gRT S,/ e,/ SR

ST o Hes STt o fou wEHifa s, sTeheadisl g1 S HeAfEl sThel wid Tod
IWH el THES o THIEM, TUETEE g Seaw &R W fashfad gn o fou Reeifeen it wmst
e SR fether AR S sthee fafdon, Sig yooM o ondl, g oF 9N § THUEUHE ol SEe i
o fau g7 FEETensT &1 e foRan Smam

T) gaaT &, T 9 HYHR, i ®u ¥ fUsg i gevadi &et o fau sem gwar ffor
29 eiiwge wierT
TaR &5, S 9 HYER, e w9 9 fUsg ok gt e o THuHuAd & SR fethee SR

R gthere fafdor, Sig gaoH iR suETE/aEE, & o, onfE & ergEy emar T % faw it
foru 91 1 SEE R

) THUEUHE-SaTTE, THUETAS e g, Weifiret oy, fesea saaem deT, smdduwt, snfs
o STfreRTREl ST UTTSTOT

TAUHUAE-SIeTE, TAUHUAS THET0T ohs, Wt ohs, fesigd sogelvm ¥R, srEdiuwdl, onfg o
AfuepRal =1 qferor 39 IS 1 ABYE SR o Sgd Hewqul et e ik Sie fegid Ated,
S fethere @R SX sthere fafsedion, Sig wamoM, onfg o a1l iR WHIUM Wi ek Hihal, Sg iR o
fera o fafrm e o ofmia 9 I 3 €, o7fK 1 Gaw =0 e o fo 3= Suge e
H1 & 2

T) o) AR T) WIHIIETET UTITSIT, SMeheTehdl WITHOT 3T Aree ufdreres ufdreror

TESEE], Sfhelehdl IR AR Wik S U efhed SR WHIUM, THUHUAE i S
R a% fowfad eF & fou wmel | oiR S Sfud ufvteror qen wivfer weemR o fador o
eyl it e safae SR uftieror Sgd S ®1 TR SR SKIGES sTehel o fow off T
Tgd S 2

W) SuHTE/AgEET, SUTEwhdl, e Afgd I W Fafdd faiga AMes sAMT i dgadd
A T Wi qar fader ame wtafifimee, sfaviga wivraror

IRehfeqd A o AU Sie, FUATH/REE T STRehdl o U fovesaia A=l i ST
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forgaeadia gehifeen o1 o 2

2.2 3ee faemm: 39 FrEwen e & ofdid 3 FHEwerd &1 Al S T €, fSTRT SRR
freferfaa 2:

F) 3-TEwH T IR faerma:

O i 3Afels FIeM, Sg-3fher, ofg o fau BEerr oIk Wigearr <Ml o fou Tiuqemsy
(RIS ) W E-TeHM T
Q) AT Har FEraer

3 WITHM, TEAI U1 AR oh TREI0, FASES Hﬁ'ﬁ/ﬁ‘d‘{ﬁ? qfeq qen o= el wan o
UL SAfE I SR HTA WA €, & foTq THHSEY 1 3Teedl faxiia Ferar 1 Tavashal 2|

(1) graar Frmior & ferg wrmit 6 o (A 39 gfean & aga 25 &9 o faw -wfHT atege ):

THUHTAE 1 df¥aeh Siaeauicqend i seM, SR fethae 3 S sthae fafmn o foru geai-fawen
foerfd w0 3R THUHUAE o el for o wiegy 9§ ‘U 39 Tfed’ €Ed ol Wiedled o oh fou
AT Higga ®T TR 3Td Aoyt ¢l
2.3 WA, Uediehd Ua Henaft-ifem: ¢ nfafafemt &t aiemn o+ w=i @ g foaowo F= gam o
WW%:

& ) Tctagehtee e weifaat/ o Tefasl grr geaie, e
IEIA: ISl ok ded Te JeA Tafafy 81 S Godish 3R YA i 1M % fAu 22222 THTHUHE
Ffeleh WRTEdl Y i ST

Yedish i Wiwan o FreAferiaa @9 =Ror wntee 2:

i) SR (3 TehH) F-Jelihd

i) SEhald Yodieh

i) gol e
@) e gfy ¥ arfaftem e argia sfse Hen wifeal/sma wifE grr tHeeg Se-fewra:

&l et qUl SfeT SThEe YR (STESd) o Tege SR &l olel THUHUHE o feiq JHIoM hi
HTRT 3T AETIhdl 8| TEIER, S5 UHUHUAE &1 Se- Tehd Hodish 3R FHUH o forg enfels
erar fean S|
M) THTETEE T F guw & faw o favemor, eEifee o wrst:

<91 | Ak 3 gfean stean i fethae iR SR gthee Stfvam st wifd < ok forg ueh Heeyel TR
wHuHeE | Ieu wWlE wigew gfg o @ erefd wnuEesd o ®R 9 faeer @, faeer 9 Tieg @,
iee ¥ SHATE O STl GRJUR, SIS YHIUG Sogeh THUHUHS i T H §uR o fau o= ey,
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TeaifeeT R WYl o fau snfefs Sem@ar < Smo
) hfge T wHE o o wifEEl g1 UA-weaeRa gH-e:

wEefEraet R THTHUAE w1 T § guR @F & fog T favemor, deeifeen, Wiyl & 6
THUHUAE S Sie T 1 g U Hehd! B THUEUAE ofqt T ¥ guR oM % faw i
fagerur, Eeeifeen, wmst Heelt wrEwam w1 w=m fhu fam ot e S e w1 HerwT 3 g
&1 THCHLHE o facite wemEar < wiwi qenfy 9feT & Ame § wiE guR T o W (S AfE THeEed
o U HIE o &Y off 3R o ferelt oft o # &Y S srvan oS S1e SEY S o W q (9™
& Y G A SH hIE GUR T H) @e foran s HeEung i i fowi gerar T8 § sl e
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T) SRS gRT UHIUH:

YHUM ] THEIl bl 99TC W o AU Sig Agal S fe®d &1 3ifqw yaoms e weifgal &
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% fau ot gHOEl % 8 Ufawd ¥ 10 Wawd o o9 faUue STEYM iR SugHd THA o SR
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Tue W S 2

2.4 TUHTEY G TR 3T SIEiefur enme:

GRS o foIT Wi-Yer SnUR iR T e (THUEEAS) SiEied o Wi eEdeiid gHgi
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